


EEAVF registered “Pilgrim Figure” brand at 
European level. This brand creates, 
together with the Council of Europe’s logo, 
EAVF’s institutional logo. The Association 
allows members to use the institutional 
logo freely, to promote territorial initiatives. 
The free of charge usage is granted once 
thethe specific form is completed, which can 
be found on the web portal, under the 
section “Use of logo and brand”.



EEAVF has made over 1,500 
high-resolution photographs from the 
Via Francigena available to members, as 
well as 20 regional videos and two 
institutional videos which tell the story of 
the Via Francigena. This material has all 
been created by professional 
phphotographers and video makers.





TThe experience of EAVF’s staff is made 
available to operators along the 
territories through continuous training 
and consultancy, in various fields: project 
development, sustainable tourism, 
development of services related to 
Cultural Itineraries, hospitality network 
alalong the Via, innovation and new 
technologies relevant to the route. 
Training classes are organised 
year-round in collaboration with 
associated entities, research Institutes 
and associations.






